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MSOs RESPONSE

MSOs SPEAK ON
REGULATORY
FRAMEWORK

The Regulatory Framework for Broadcast
&Cable Services mooted by TRAI has received
feedback from various stakeholders from the

industry. Scatmag presents the views of
the GTPL Hathway Limited (GTPL) & the DEN

Networks Limited (DEN).
The Telecom Regulatory Authority of India

(Trai) has once again extended the deadline
for the implementation of the new broadcast
sector tariff regulations —commonly known

as NTO 2.0 — by almost six months,
to November 30th.

The GTPL Hathway Limited (GTPL) & The DEN
Networks Limited (DEN) has urged the Telecom Regulatory
Authority of India (TRAI) to deregulate broadcast tariff
and remove restrictions on channel bundling.

Responding to the
TRAI's consultation
paper titled 'Issues
related to New
Regulatory Framework for
Broadcasting & Cable
Services', the GTPL &
DEN said that the time is
ripe for the regulator to
implement a forbearance
model vis-à-vis pricing of channels and packaging of such
channels

Q1. Should TRAI continue to prescribe a ceiling price
of a channel for inclusion in a bouquet?
a. If yes, please provide the MRP of a television

channel as a ceiling for inclusion in a bouquet.
Please provide details of calculations and
methodology followed to derive such ceiling
price.

b. If no, what strategy should be adopted to
ensure the transparency of prices for a
consumer and safeguard the interest of
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T/a[- Wara p`staivat p`saarNa AaOr kobala saovaaAaoM ko ilae

inayaamak Z,aMcao kao ]Vaoga ko ivaiBanna ihtQaarkaoM sao p`itiËyaa
imalaI hO.skOTmaOga¸ jaITIpIela hoqavao ilaimaToD ³jaITIpIela´
va DI[-ena naoTva@sa- ilaimaToD ³Dona´ ihtQaarkaoM sao ivacaaraoM
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baZ,akr 30 navaMbar kr idyaa hO¸ ijasao AamataOr pr
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jaITIpIela hoqavao ilaimaToD ³jaITIpIela´ va DI[-ena naoTva@sa-
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p`saarNa Saulk kao inayaM~Na mau@t krnao AaOr caOnala baMDilaMga pr p`itbaMQa

hTanao ka Aaga`h ikyaa hO.
p`saarNa AaOr kobala saovaaAaoM

ko ilae nayaoo inayaamak Z,aMcao sao
saMbaMiQat mau_o ‘SaIYa-k vaalao T/a[-
ko pramaSa- p~ ko javaaba maoM¸
jaITIpIela va Dona nao kha ik
inayaamak ko ilae caOnalaaoM ko maUlya
inaQaa-rNa AaOr eosao caOnalaaoM kI
p Ok o ij a M g a k o il ae ek

sahnaSaIlata maa^Dla laagaU krnao ka samaya Aa gayaa hO.
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consumer from perverse pricing? Please
provide detailed reasoning/ justifications for
your comment(s).

GTPL RESPONSE:
The flexibility available to broadcasters to price their

channels and on composition of bouquets has been grossly
misused by the pay broadcasters. The same has also been
acknowledged by the Authority. It is also pertinent to
mention that the pay broadcasters still earn significant
revenue from advertisements. Accordingly, as its also
mentioned in our Prologue, the subscribers are compelled
to view advertisements despite paying hefty subscription
amounts. Hence, there is a need not only for a price cap for
inclusion of channel in a bouquet but also to regulate
composition of channels offered in bouquets by the
broadcasters as well as advertisement time on pay channels.

In this regard, a price cap for inclusion of a channel
in a bouquet is already duly consulted and the Authority
has fixed a cap i.e. MRP Rs. 12/-, for inclusion of a channel
in a bouquet, under the New Regulatory Framework. We
support the said cap of MRP Rs. 12/-, for inclusion of a
channel in a bouquet. Here it is also pertinent to mention
that popular channels do not require any push by inclusion
in a bouquet and will always have uptake despite it being
priced above the said price cap of MRP Rs. 12/-. Such
channels to be treated as premium/popular channels.

We also state that to ensure that such premium/
popular channels are not unnecessarily clubbed with
unpopular channels, a price range/band(s) should also be
introduced and adhered to for inclusion of channels in a
bouquet. Accordingly, we suggest price range/band(s) for
inclusion of a channel in a bouquet as is stated in the table
below:

Sr. Band(s) for inclusion Lower Upper
No. of a channel in a Range (Rs) Range (Rs)

Bouquet
1 Band 1 0.01 1.00
2 Band 2 1.01 4.00
3 Band 3 4.01 8.00
4 Band 4 9.01 12.00

* Any Channel with MRP above Rs. 12/- to be treated
as premium/popular channels should not be permitted to
be part of a bouquet.

Further with respect to regulating advertisement time

rNana I it Apnaaya I jaan a I caa iheÆ kRpyaa ApnaIrNana I it Apnaaya I jaan a I caa iheÆ kRpyaa ApnaIrNana I it Apnaaya I jaan a I caa iheÆ kRpyaa ApnaIrNana I it Apnaaya I jaan a I caa iheÆ kRpyaa ApnaIrNana I it Apnaaya I jaan a I caa iheÆ kRpyaa ApnaI
iTPpNaI ³iTPpiNayaaM´ ko ilae ivastRt tk-ÀAaOica%yaiTPpNaI ³iTPpiNayaaM´ ko ilae ivastRt tk-ÀAaOica%yaiTPpNaI ³iTPpiNayaaM´ ko ilae ivastRt tk-ÀAaOica%yaiTPpNaI ³iTPpiNayaaM´ ko ilae ivastRt tk-ÀAaOica%yaiTPpNaI ³iTPpiNayaaM´ ko ilae ivastRt tk-ÀAaOica%ya
p`dana kro M.p`dana kro M.p`dana kro M.p`dana kro M.p`dana kro M.

jaITIpIela p `itiËyaajaITIpIela p `itiËyaajaITIpIela p `itiËyaajaITIpIela p `itiËyaajaITIpIela p `itiËyaa
p`saarkaoM kao Apnao caOnalaaoM kI kImat AaOr bauko kI saMrcanaa pr

]plabQa lacaIlaopna ka po p`saarkaoM Wara Gaaor du$pyaaoga ikyaa gayaa
hO.p`aiQakrNa nao BaI [sao svaIkar ikyaa hO.yah BaI ]llaoK krnaa ]icat
haogaa ik po p`saark ABaI BaI iva&apnaaoM sao mah%vapUNa- rajasva Aija-t krto
hOM.td\nausaar¸ jaOsaaik hmaaro p`stavanaa maoM BaI ]llaoK ikyaa gayaa hO ik
ga`ahkaoM kao BaarI sabsaËIPSana rajasva Baugatana krnao ko baavajaUd iva&apna
doKnao ko ilae majabaUr ikyaa jaata hO.[sailae caOnala kao bauko maoM Saaimala
krnao ko ilae na kovala maUlya saImaa kI AavaSyakta haotI hO bailk
p`saarkaoM Wara bauko maoM poSa ikyao caOnalaaoM kI saMrcanaa  ko saaqa–saaqa po
caOnalaaoM pr iva&apna samaya kao BaI ivainayaimat krnao kI AavaSyakta hO.

[sa saMbaMQa maoM̧  ek caOnala kao bauko maoM Saaimala krnao ko ilae ek
maUlya saImaa pr phlao hI ivaiQavat pramaSa- ikyaa jaa cauka hO AaOr
p`aiQakrNa nao nayao inayaamak Íomavak- ko tht ek caOnala kao bauko maoM Saaimala
krnao ko ilae ek kOp yaanaI 12Épyao kI emaAarpI tya kI hO.hma ek
caOnala kao bauko maoM Saaimala krnao ko ilae 12 Épyao kI emaAarpI kI ]@t
saImaa ka samaqa-na krto hOM.yahaM yah ]llaoK krnaa BaI p`asaMigak hO ik
laaokip`ya caOnalaaoM kao ek bauko maoM Saaimala krko iksaI BaI Qa@ka kI
AavaSyakta nahIM haotI hO AaOr 12 Épyao emaAarpI kI ]@t saImaa sao
}pr kI kImat haonao ko baavajaUd hmaoSaa Aagao baZ,oMgao.eosao caOnalaaoM kao
laaokip`yaÀp`Iimayama maanaa jaayaogaa.

hma yah BaI khto hOM ik yah sauinaiScat krnao ko ilae ik eosao
p̀IimayamaÀlaaokip̀ya caOnalaaoM kI AnaavaSyak $p sao Alaaokip̀ya caOnalaaoM ko saaqa
nahIM jaaoD,a jaata hO̧  caOnalaaoM kao ek bauko maoM Saaimala krnao ko ilae ek maUlya
saImaaÀbaOMD poSa ikyaa jaanaa caaihe AaOr ]saka palana ikyaa jaanaa
caaihe.td\nausaar¸ hma ek caOnala kao bauko maoM Saaimala krnao ko ilae maUlya
saImaaÀbaOMD ka sauJaava doto hOM jaOsao ik naIcao dI gayaI Tobala maoM batayaa gayaa hO.

Sr. Band(s) for inclusion Lower Upper
No. of a channel in a Range (Rs) Range (Rs)

Bouquet
1 Band 1 0.01 1.00
2 Band 2 1.01 4.00
3 Band 3 4.01 8.00
4 Band 4 9.01 12.00
µ12Épyao sa o AiQak ko emaAarpI vaalao iksaI BaI caOnala kao
p`IimayamaÀlaaokip`ya caOnalaaoM ko $p maoM maanaa jaanaa caaihe¸ ]sao bauko ka
ihssaa bananao kI Anaumait nahIM dI jaanaI caaihe.

[sako Alaavaa¸ po caOnalaaoM pr iva&apna samaya kao ivainayaimat krnao
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on pay channels, we state that there should be cap of
maximum permissible time for advertisement during a clock
hour i.e. 60 minutes (“Ad-Cap”), based on the aforesaid
price range/band(s). Accordingly, we suggest an Ad-Cap
as is stated in the table below:

Sr. Band(s) for Lower Range Upper Range Ad-Cap
No. the purpose of MRP (Rs) of MRP (Rs) per 60

of Ad-Cap Minutes
1 Band 1 0.01 1.00 12
2 Band 2 1.00 4.00 9
3 Band 3 4.01 8.00 6
4 Band 4 9.01 12.00 3

* Any Channel with MRP above Rs. 12/- to be treated
as premium/popular channels and to mandatorily
made ad free.

DEN RESPONSE:
Yes, the TRAI shall prescribe a ceiling price of a

channel for inclusion in a bouquet. In the interest of the
consumers, Channel prices shall be capped to Rs. 12 which
has already been prescribed in New
Regulatory Framework, 2020. This
prescribed price would be affordable
to the consumers and at the same time
would not be detrimental to the
broadcasters as they not only earn
from the subscription price but also
from the advertisement on their
channels (as already pointed in the
consultation paper), the more popular
they are, more they will earn through advertisement. So,
driver channels shall be provided under bouquets and those
channels which are advertisement free shall only be present
out of bouquet with no price cap. Further, MSO industry is
witnessing churn of 2.5% per month and if there is even a
slight increase in the prices of the channels it would lead to
a complete annihilation of the DPO /MSO industry with
broadcasters having an option to stream their shows on
OTTs as well.

ko saMbaMQa maoM̧  hma khto hOM ik ]prao@t maUlya saImaaÀbaOMD ³baOMDaoḾ  ko AaQaar
pr ek GaMTo ko daOrana iva&apna ko ilae AiQaktma Anaumaoya samaya yaanaI
60 imanaT ³iva&apna kOp´ haonaa caaihe.td\nausaar hma ek ek
iva&apna kOp ka sauJaava doto hOM jaOsaaik naIcao idyao gayao Tobala maoM batayaa
gayaa hO:

Sr. Band(s) for Lower Range Upper Range Ad-Cap
No. the purpose of MRP (Rs) of MRP (Rs) per 60

of Ad-Cap Minutes
1 Band 1 0.01 1.00 12
2 Band 2 1.00 4.00 9
3 Band 3 4.01 8.00 6
4 Band 4 9.01 12.00 3
µ 12 Épyao sao AiQak emaAarpI vaalao iksaI BaI caOnala kao
p`IimayamaÀlaaokip`ya caOnala maanaa jaayaogaa AaOr Ainavaaya- $p sao iva&apna
mau@t banaayaa jaayaogaa.

Dona p`itiËyaaDona p`itiËyaaDona p`itiËyaaDona p`itiËyaaDona p`itiËyaa
haM̧  T/a[- iksaI caOnala kao bauko maoM Saaimala krnao ko ilae AiQaktma

maUlya inaQaa-irt krogaa.]pBaao@taAaoM ko iht maoM̧  caOnala kI kImat kao 12
Épyao tk saIimat kr idyaa jaayaogaa¸ jaao phlao
sao hI nayao inayaamak Z,aMcao 2020 maoM inaQaa-irt
ikyaa gayaa hO.yah inaQaa-irt maUlya ]pBaao@taAaoM
ko ilae vahnaIya haogaa AaOr saaqa hI p`saarkaoM
ko ilae hainakark nahIM haogaa nahIM haogaa nahIM haogaa nahIM haogaa nahIM haogaa @yaaoMik vao na
kovala sadsyata maUlya sao bailk Apnao caOnalaaoM
pr iva&apna sao BaI kmaato hOM ³jaOsaaik phlao
hI pramaSa- p~ maoM batayaa gayaa hÓ  vao ijatnaa
AiQak laaokip`ya haoMgao̧  iva&apna ko maaQyama sao

]tnaI hI AiQak kmaa[- kroMgao.[sailae p`mauK caOnala bauko ko tht
]plabQa krayao jaayaoMgao AaOr vao caOnala jaao iva&apna mau@t hOM vao ibanaa iksaI
maUlya saImaa ko kovala bauko ko baahr maaOjaUd haoMgao.[sako Alaavaa emaesaAao
]Vaoga p`it maah 2º5‰ ka maMqana doK rha hO AaOr yaid caOnalaaoM kI
kImataoM maoM yaid qaaoD,I saI BaI vaRiw haotI hO tao [sasao DIpIAaoÀemaesaAao
]Vaoga ka pUNa- ivanaaSa hao jaayaogaa AaOr p`saarkaoM ko pasa AaoTITI pr BaI
Apnao Saao kao sT/Ima krnao ka ivaklp haogaa.

ADVERTISE NOW ! Contact:  Mob.: +91-7021850198
Tel.: +91-22-6216 5313
Email: scat.sales@nm-india.com
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Q2. What steps should be taken to ensure that popular
television channels remain accessible to the large
segment of viewers. Should there be a ceiling on the
MRP of pay channels? Please provide your answer
with full justifications/reasons.

GTPL Response:
In continuation to our response to Q.1., we state

that there is no need for any cap on MRP of pay channels
since popular channels will attract subscribers irrespective
of their MRP. Further, such channels do not require any
push by including such channels in a bouquet. Channels
with MRP above Rs. 12/- to be treated as premium/popular
channels and to be mandatorily made ad free, as suggested
in our response to Q.1. This will also attract more investment
in popular channels and enable the subscribers to view
high quality content.

We also state that price Band(s) for inclusion of a
channel in a bouquet as mentioned in our response to Q.1.
should be introduced and strictly adhered to, so that
unpopular channels are not pushed to the subscribers along
with popular channels and thereby maintain sanctity of both
a-la-carte and bouquet offerings.

DEN Response:
Following steps shall be taken by the authority to

ensure that popular television channels remain accessible
to the large segment of viewers:-

1. Channels including popular channels which advertise
on their platform should be made affordable to the
consumers. As suggested, MRP of channel shall be
capped at Rs. 12.
Justifications:-

2. India is very price sensitive market. Industry cannot
afford price hike, as any price hike will further erode
the subscriber base as at present also due to such
high price the chum rate is 2.5% per month.

3. Some broadcasters whose channels are on both the
platforms i.e. on televisions through DPOs and on
OTT platforms, provide perverse pricing on television
and much discounted price on OTT. This
unreasonable, unfair business practise would lead to
the destruction of DPO industry as a whole.

4. As already pointed out in the consultation paper, a
broadcaster can also earn through the advertisements
on their channels, more popular a channel is more
they will earn through advertisements and they no
price increase in the subscription fees is required to

p`1º p`1º p`1º p`1º p`1º yah sa uinaiScat krna o ko ilae @yaa kdma ]zaya o jaana oyah sa uinaiScat krna o ko ilae @yaa kdma ]zaya o jaana oyah sa uinaiScat krna o ko ilae @yaa kdma ]zaya o jaana oyah sa uinaiScat krna o ko ilae @yaa kdma ]zaya o jaana oyah sa uinaiScat krna o ko ilae @yaa kdma ]zaya o jaana o
caaihe ik laa okip`ya TolaIivajana ca Onala dSa -kao M ko baD, ocaaihe ik laa okip`ya TolaIivajana ca Onala dSa -kao M ko baD, ocaaihe ik laa okip`ya TolaIivajana ca Onala dSa -kao M ko baD, ocaaihe ik laa okip`ya TolaIivajana ca Onala dSa -kao M ko baD, ocaaihe ik laa okip`ya TolaIivajana ca Onala dSa -kao M ko baD, o
vaga- ko ilae saulaBa rho.@yaa po caOnalaao M ko emaAarpI kIvaga- ko ilae saulaBa rho.@yaa po caOnalaao M ko emaAarpI kIvaga- ko ilae saulaBa rho.@yaa po caOnalaao M ko emaAarpI kIvaga- ko ilae saulaBa rho.@yaa po caOnalaao M ko emaAarpI kIvaga- ko ilae saulaBa rho.@yaa po caOnalaao M ko emaAarpI kI
AiQaktma saImaa ha onaI caaiheÆkRpyaa Apnaa ]<ar pUNa -AiQaktma saImaa ha onaI caaiheÆkRpyaa Apnaa ]<ar pUNa -AiQaktma saImaa ha onaI caaiheÆkRpyaa Apnaa ]<ar pUNa -AiQaktma saImaa ha onaI caaiheÆkRpyaa Apnaa ]<ar pUNa -AiQaktma saImaa ha onaI caaiheÆkRpyaa Apnaa ]<ar pUNa -
AaOica%yaÀkarNaa o M ko saaqa do M.AaOica%yaÀkarNaa o M ko saaqa do M.AaOica%yaÀkarNaa o M ko saaqa do M.AaOica%yaÀkarNaa o M ko saaqa do M.AaOica%yaÀkarNaa o M ko saaqa do M.

jaITIpIela p `itiËyaajaITIpIela p `itiËyaajaITIpIela p `itiËyaajaITIpIela p `itiËyaajaITIpIela p `itiËyaa
p̀Sna 1 pr ApnaI p̀itiËyaa ko Ëma maoM hma khto hOM ik po caOnalaaoM

kI emaAarpI pr iksaI saImaa kI AavaSyakta nahIM hO @yaaoMik laaokip̀ya
caOnala gàahkaoM kao ]nakI emaAarpI kao Qyaana idyao ibanaa AakiYa-t kroMgao.[sako
Alaavaa¸ eosao caOnalaaoM kao bauko maoM Saaimala krnao ko ilae iksaI trh kI proSaanaI
ka saamanaa nahIM krnaa pD,ta hO.12Épyao sao AiQak ko emaAarpI vaalao
caOnalaaoM kao p̀IimayamaÀlaaokip̀ya caOnala maanaa jaayaogaa AaOr Ainavaaya- $p sao
iva&apna mau@t banaayaa jaayaogaa¸ jaOsaaik p̀º1ºko hmaaro javaaba maoM sauJaayaa gayaa
hO.yah laaokip̀ya caOnalaaoM maoM AiQak inavaoSa kao AakiYa-t krogaa AaOr gàahkaoM
kao ]cca gauNava<aa vaalaI saamagàI doKnao maoM saxama krogaa.

hma yah BaI khto hOM ik ek caOnala kao bauko maoM Saaimala krnao ko
ilae p`a[sa baOMD ³AaoḾ  jaOsaaik hmaaro p`º1 ko javaaba maoM batayaa gayaa hO̧
kao poSa ikyaa jaanaa caaihe AaOr [saka kD,a[- sao palana ikyaa jaata hO
taik laaokip`ya caOnalaaoM ko saaqa–saaqa Alaaokip`ya caOnalaaoM kao ga`ahkaoM tk
nahIM phuMcaayaa jaa sako AaOr [sa trh e–laa^–kaTo- AaOr bauko daonaaoM
Aa^firMga kI piva~ta banaI rho.

Dona p`itiËyaaDona p`itiËyaaDona p`itiËyaaDona p`itiËyaaDona p`itiËyaa
yah sauinaiScat krnao ko ilae p`aiQakrNa Wara inamnailaiKt kdma

]zayao jaayaoMgao ik laaokip`ya TolaIivajana caOnala dSa-kaoM ko baD,o vaga- ko ilae
saulaBa rhoM:
1º Apnao PlaoTfa^ma- pr iva&apna donao vaalao laaokip`ya caOnala saiht

caOnalaaoM kao ]pBaao@ta ko ilae ikfayatI banaayaa jaanaa caaihe.jaOsaaik
sauJaava idyaa gayaa hO ik caOnala kI emaAarpI 12Épyao pr saIimat
haogaI.
Aa O ica %y a:Aa O ica %y a:Aa O ica %y a:Aa O ica %y a:Aa O ica %y a:

2º Baart bahut hI saMvaodnaSaIla baajaar hO.]Vaoga maUlya vaRiw bada-St
nahIM kr sakta hO @aaoMik kao[- BaI maUlya vaRiw ga`ahk AaQaar kao
AaOr kma kr dogaI¸ @yaaoMik vat-maana maoM BaI [tnaI AiQak kImat ko
karNa maMqana dr 2º5‰ p`it maah hO.

3º kuC p`saark ijanako caOnala daonaaoM PlaoTfa^ma- pr hOM yaanaI DIpIAao
AaOr AaoTITI PlaoTfa^ma- pr hOM̧  TolaIivajana pr ivakRt maUlya inaQaa-rNa
AaOr AaoTITI pr AiQak iryaayatI maUlya p`dana krto hOM.yah
Anauicat¸ Anauicat vyaapar vyavahar samaga` $p sao DIpIAao ]Vaoga
kao naYT kr dogaa.

4º jaOsaaik pramaSa- p~ maoM phlao hI batayaa gayaa hO ik ek p̀saark
Apnao caOnalaaoM pr iva&apnaaoM ko maaQyama sao BaI kma sakta hO̧  ek caOnala
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cover their business expenditures. For ascertaining
the popularity of channel BARC rating for state wise
and nation wise viewership of the channel to be seen,
this is necessary to let know the advertisers that which
channel is more favourable for them to advertise their
product.

5. The provision of penetration of channels linked to
additional 15% incentive should be removed, as it is
forcing MSOs for penetration of channels and same
is detrimental to subscriber choice. This is also
jeopardizing the intent of regulation i.e. "customer
choice".

Q3. Should there be ceiling on the discount on sum of a-
la-carte prices of channels forming part of bouquets
while fixing MRP of bouquets by broadcasters? If
so, what should be appropriate methodology to work
out the permissible ceiling on discount? What should
be value of such ceiling? Please
provide your comments with
justifications.

GTPL Response:
The need for capping of discount

on bouquet(s) is not only extensively
consulted but also duly accepted by all
the stakeholders in the past.
Accordingly, the Authority to establish
an effective corelation between the price
of the channels forming part of the
bouquet and the overall bouquet price
and after due consultation, introduced twin conditions
under the New Regulatory Framework.

The first of such condition under the New Regulatory
regime states as under:

“the sum of maximum retail prices per month of the a-
la-carte pay channels forming part of a bouquet shall
in no case exceed one and half times of the maximum
retail price per month of such bouquet.”

The said condition under the New Regulatory
Framework thereby effectively capped maximum discount
on broadcaster bouquet to 33%. The said provision of
maximum 33% cap on discount on broadcaster bouquet
along with price range i.e. Band(s) for inclusion of channels
in a bouquet along with corresponding Ad-Cap based on
such Band(s) as is stated in our response to Q.1, should be
introduced and strictly implemented to avoid perverse
pricing and composition of bouquets and also to maintain

ijatnaa AiQak laaokip̀ya haogaa¸ vao iva&apnaaoM ko maaQyama sao AiQak
kmaayaoMgao AaOr ]nako vyavasaaiyak vyaya kao kvar krnao ko ilae sadsyata
Saulk maoM kao[- maUlya vaRiw kI AavaSyakta nahIM hO.caOnala kI rajyavaar
va raYT/vaar dSa-kaoM kI saM#yaa ko ilae baak- roiTMga¸ iva&apnadataAaoM
kao yah batanaa AavaSyak hO ik ]nako ]%pad ka iva&apna krnao ko
ilae kaOna saa caOnala ]nako ilae AnaukUla hO.

5º Aitir@t 15‰ p`ao%saahna ko ilae caOnalaaoM ko phuMca ko ilaMk kao
hTa idyaa jaanaa caaihe¸ @yaaoMik yah emaesaAao kao caOnalaaoM ko
p`vaoSa ko ilae majabaUr kr rha hO AaOr yah ga`ahkaoM kI psaMdga`ahkaoM kI psaMdga`ahkaoM kI psaMdga`ahkaoM kI psaMdga`ahkaoM kI psaMd ko
ilae hainakark hO.yah ivainayamana ko [rado yaanaI ga`ahk kI psaMd
kao BaI Ktro maoM Dala rha hO.

p `3ºp ` 3ºp ` 3ºp ` 3ºp ` 3º @yaa p`saarkao M Wara bauko kI emaAarpI tya krto samaya@yaa p`saarkao M Wara bauko kI emaAarpI tya krto samaya@yaa p`saarkao M Wara bauko kI emaAarpI tya krto samaya@yaa p`saarkao M Wara bauko kI emaAarpI tya krto samaya@yaa p`saarkao M Wara bauko kI emaAarpI tya krto samaya
bauko ka ihssaa bananao vaalao caOnalaao M ko e–laa^–kaTo- kImataoMbauko ka ihssaa bananao vaalao caOnalaao M ko e–laa^–kaTo- kImataoMbauko ka ihssaa bananao vaalao caOnalaao M ko e–laa^–kaTo- kImataoMbauko ka ihssaa bananao vaalao caOnalaao M ko e–laa^–kaTo- kImataoMbauko ka ihssaa bananao vaalao caOnalaao M ko e–laa^–kaTo- kImataoM
ko yaaoga pr CUT kI saImaa haonaI caaiheÆyaid haM¸ tao CUTko yaaoga pr CUT kI saImaa haonaI caaiheÆyaid haM¸ tao CUTko yaaoga pr CUT kI saImaa haonaI caaiheÆyaid haM¸ tao CUTko yaaoga pr CUT kI saImaa haonaI caaiheÆyaid haM¸ tao CUTko yaaoga pr CUT kI saImaa haonaI caaiheÆyaid haM¸ tao CUT
pr Ana uma oya AiQaktma saImaa inaQaa - irt krna o ko ilaepr Ana uma oya AiQaktma saImaa inaQaa - irt krna o ko ilaepr Ana uma oya AiQaktma saImaa inaQaa - irt krna o ko ilaepr Ana uma oya AiQaktma saImaa inaQaa - irt krna o ko ilaepr Ana uma oya AiQaktma saImaa inaQaa - irt krna o ko ilae

]pya u@t kay a -p ` N a al a I  @y a a ha o n a I]pya u@t kay a -p ` N a al a I  @y a a ha o n a I]pya u@t kay a -p ` N a al a I  @y a a ha o n a I]pya u@t kay a -p ` N a al a I  @y a a ha o n a I]pya u@t kay a -p ` N a al a I  @y a a ha o n a I
caaiheÆeosaI saIila Mga ka ma Ulya @yaa haonaIcaaiheÆeosaI saIila Mga ka ma Ulya @yaa haonaIcaaiheÆeosaI saIila Mga ka ma Ulya @yaa haonaIcaaiheÆeosaI saIila Mga ka ma Ulya @yaa haonaIcaaiheÆeosaI saIila Mga ka ma Ulya @yaa haonaI
c a a iheÆkRpy a a Apna I iTPpiN ay a a o M  ka oc a a iheÆkRpy a a Apna I iTPpiN ay a a o M  ka oc a a iheÆkRpy a a Apna I iTPpiN ay a a o M  ka oc a a iheÆkRpy a a Apna I iTPpiN ay a a o M  ka oc a a iheÆkRpy a a Apna I iTPpiN ay a a o M  ka o
AaOica%ya ko saaqa p`dana kro M.AaOica%ya ko saaqa p`dana kro M.AaOica%ya ko saaqa p`dana kro M.AaOica%ya ko saaqa p`dana kro M.AaOica%ya ko saaqa p`dana kro M.
jaITIpIela p `itiËyaajaITIpIela p `itiËyaajaITIpIela p `itiËyaajaITIpIela p `itiËyaajaITIpIela p `itiËyaa
bauko ³baukaoM´ pr CUT kI saImaa tya krnao kI
AavaSyakta pr na kovala vyaapk $p sao ivacaar–
ivamaSa- ikyaa gayaa hO bailk AtIt maoM saBaI ihtQaarkaoM
Wara [sao ivaiQavat svaIkar BaI ikyaa gayaa
hO.td\nausaar p`aiQakrNa nao bauko ka ihssaa bananao
vaalao caOnalaaoM kI kImat AaOr samaga` bauko ko baIca

ek p`BaavaI sah–saMbaMQa sqaaipt krnao ko ilae AaOr ]icat pramaSa- ko baad
nayao inayaamak Z,aMcao ko tht jauD,vaa Sato- poSa kIM.

nayaI inayaamak vyavasqaa ko tht [sa trh kI phlaI Sat- inamnaanausaar
hO:

‘ek bauko ka ihssaa bananao vaalao e–laa^–kaTo- po–caOnalaaoM ko p`it maah
AiQaktma Kudra kImataoM ka yaaoga iksaI BaI maamalao maoM eosao bauko ko
p`it maah AiQaktma Kudra maUlya ko DoZ, gaunaa sao AiQak nahIM
haogaa.’
nayao inayaamak Z,aMcao ko tht ]@t Sat- p`saark bauko pr AiQaktma

CUT kao p`BaavaI $p sao 33‰ tk saIimat kr idyaa.p`saark bauko pr CUT
pr AiQaktma 33‰ kOp ko saaqa–saaqa p`a[sa roMja yaanaI baOMD ³baOMDaoḾ  ko
saaqa bauko maoM caOnalaaoM kao Saaimala krnao ko ilae [sa trh ko baOMD ³baOMDaoḾ  ko
AaQaar pr saMbaMiQat iva&apna kOp ka p`avaQaana jaOsaaik p`Sna 1 hmaaro
javaaba maoM kha gayaa hO̧  bauko ko ivakRt maUlya inaQaa-rNa AaOr saMrcanaa sao bacanao

Continued On Page 53
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sanctity of a-la-carte offerings. This will further ensure that
the subscriber is able to make intelligent choice from
amongst a-la-carte and bouquet offerings. Additionally, such
provisions will also curb the practice of hefty discounting
of broadcaster bouquet(s).

Alternatively, the twin conditions as prescribed
under the New Regulatory Framework and as has been the
practice in the past may be continued.

Furthermore, on parity basis and in the interest of
the subscribers, the maximum discount on DPO packages,
who are in a better position to analyse and cater to the
subscriber preferences, should also be capped at 33%
(instead of existing 15%), so that the DPOs can pass on
such benefit to the subscribers.

DEN Response:
Yes, there should be ceiling on the on the discount

on sum of a-la-carte prices of channels forming part of
bouquets while fixing MRP of bouquets by broadcasters.
There should be linkage of Bouquet price and a-la-carte
price.

AaOr e–laa^–kaTo- Aa^firMga kI piva~ta banaayao rKnao ko ilae poSa ikyaa
jaanaa caaihe AaOr sa#tI sao laagaU ikyaa jaanaa caaihe.yah Aagao yah
sauinaiScat krogaa ik ga`ahk e–laa^–kaTo- AaOr bauko poSakSaaoM maoM sao bauiwmaana
ivaklp banaanao maoM saxama hOM.[sako Aitir@t eosao p`avaQaana p`saar bauko
³baukaoḾ  pr BaarI CUT donao kI p`qaa pr BaI AMkuSa lagaayaoMgao.

vaOikpk $p sao nayao inayaamak Z,aMcao ko tht inaQaa-irt dao Satao-M
AaOr jaOsaaik AtIt maoM AByaasa ikyaa gayaa hO̧  jaarI rKa jaa sakta hO.

[sako Alaavaa samata ko AaQaar pr AaOr ga`ahkaoM ko iht maoM̧
DIpIAao pOkojaaoM pr AiQaktma CUT¸ jaao ga`ahkaoM kI p`aqaimaktaAaoM ka
ivaSlaoYaNa krnao AaOr ]nhoM pUra krnao ko ilae baohtr maoM isqait maoM hO̧  kao
33‰ ³maaOjaUda 15‰ ko bajaaya´ pr saIimat ikyaa jaanaa caaihe.taik
DIpIAao ga`ahkaoM kao [sa trh ka laaBa do sakoM.

Dona p`itiËyaaDona p`itiËyaaDona p`itiËyaaDona p`itiËyaaDona p`itiËyaa
haM̧  p`saarkaoM Wara bauko ka emaAarpI tya krto samaya bauko ka

ihssaa bananao vaalao caOnalaaoM ko e–laa^–kaTo- kImataoM ko yaaoga pr CUT kI
AiQaktma saImaa haonaI caaihe.bauko maUlya AaOr e–laa^–kaTo- maUlya ka
ilaMkoja haonaa caaihe.
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