MSOs RESPONSE

MSOs SPEAK ON
REGULATORY
FRAMEWORK

The Regulatory Framework for Broadcast
&Cable Services mooted by TRAI has received
feedback from various stakeholders from the

industry. Scatmag presents the views of
the GTPL Hathway Limited (GTPL) & the DEN
Networks Limited (DEN).

The Telecom Regulatory Authority of India
(Trai) has once again extended the deadline
for the implementation of the new broadcast
sector tariff regulations —commonly known

as NTO 2.0 — by almost six months,
to November 30th.

The GTPL Hathway Limited (GTPL) & The DEN
Networks Limited (DEN) has urged the Telecom Regulatory
Authority of India (TRAI) to deregulate broadcast tariff
and remove restrictions on channel bundling.

Responding to the
TRAI's consultation =
paper titled 'Issues @
related to New )
Regulatory Framework for Digital Cable TV | Broadband

Broadcasting & Cable
Services', the GTPL & 2’ y
DEN said that the time is h a ’ h w

ripe for the regulator to

implement a forbearance

model vis-a-vis pricing of channels and packaging of such
channels

Q1. Should TRAI continue to prescribe a ceiling price
of a channel for inclusion in a bouquet?

a. If yes, please provide the MRP of a television
channel as a ceiling for inclusion in a bouquet.
Please provide details of calculations and
methodology followed to derive such ceiling
price.

h If no, what strategy should be adopted to
ensure the transparency of prices for a
consumer and safeguard the interest of
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YYRUTHAIST Bl T
215 BT 9Edlad Ao AT #ad el & fog

e @i @ ErT & [T Ragrel 7 gfdfear

fiel & | 7hei, Serdiea sg9 fafies (Ferbiee )
g SEUT deqa fofes (37) Raumar 7 faamt
URId &7 T8 & | WA gTHEr [arMe gt
() 7 @@ ar 67 & 79 g 7 @ A%
et & @raraaT & 79T AT B T S5 4R
gEHT 30 FIGT FHT (341 &, [H AMHAr o7
QeI 2.0 & BY H AT AT & |
Arediee gug fafies (Sfedeq) @ EuT Jeaw
ffez (39) 9 wide ar foams wfber (3) F
AR g I (EAT gad & AT T G2 T gioay
Z2M & R (e 2 |
& fou 1 fames e F
& WES O & J9E F,
AU g 37 7 &l [
e & fofe el & Je
frefor S W I @l
I & fog us
FEANEAT ASA @R B B T 37 T € |

91.797 ¥ @I [l A7 @ §F A MAT A &
ferg siftrsam qeq fEfRa & it @ aiky?
T. gft &, at gyar feEr efifae dae &

qrIRdt &t §& 4 WA & B AFHTT
Har & ®Y § 937 T 1 FYAT 59 TE B
STy a9 & @ forg srgaTdt T
TUAT 3T FTHIOMEAT FT fereRer garT 7 |
. gl 78, @t syxtearst & g arrat @t
gReffar gffdaa & ofik syHiFr & Rar
#l faga gea e @ g9 # fog #4r

46 SATELLITE & CABLE TV

AUGUST 2022



MSOs RESPONSE

consumer from perverse pricing? Please
provide detailed reasoning/ justifications for
your comment(s).

GTPL RESPONSE:

The flexibility available to broadcasters to price their
channels and on composition of bouquets has been grossly
misused by the pay broadcasters. The same has also been
acknowledged by the Authority. It is also pertinent to
mention that the pay broadcasters still earn significant
revenue from advertisements. Accordingly, as its also
mentioned in our Prologue, the subscribers are compelled
to view advertisements despite paying hefty subscription
amounts. Hence, there is a need not only for a price cap for
inclusion of channel in a bouquet but also to regulate
composition of channels offered in bouquets by the
broadcasters as well as advertisement time on pay channels.

In this regard, a price cap for inclusion of a channel
in a bouquet is already duly consulted and the Authority
has fixed a cap i.e. MRP Rs. 12/-, for inclusion of a channel
in a bouquet, under the New Regulatory Framework. We
support the said cap of MRP Rs. 12/-, for inclusion of a
channel in a bouquet. Here it is also pertinent to mention
that popular channels do not require any push by inclusion
in a bouquet and will always have uptake despite it being
priced above the said price cap of MRP Rs. 12/-. Such
channels to be treated as premium/popular channels.

We also state that to ensure that such premium/
popular channels are not unnecessarily clubbed with
unpopular channels, a price range/band(s) should also be
introduced and adhered to for inclusion of channels in a
bouquet. Accordingly, we suggest price range/band(s) for
inclusion of a channel in a bouquet as is stated in the table
below:

TR SrgATEt ST enfee? FuAr gt
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Sr. | Band(s) for inclusion Lower Upper Sr. | Band(s) for inclusion Lower Upper

No. | of achannel in a Range (Rs) | Range (Rs) No. | ofachannelina Range (Rs) | Range (Rs)
Bouquet Bouquet

1 Band 1 0.01 1.00 1 Band 1 0.01 1.00

2 Band 2 1.01 4.00 2 Band 2 1.01 4.00

3 Band 3 4.01 8.00 3 Band 3 4.01 8.00

4 Band 4 9.01 12.00 4 Band 4 9.01 12.00

* Any Channel with MRP above Rs. 12/- to be treated
as premium/popular channels should not be permitted to
be part of a bouquet.

Further with respect to regulating advertisement time
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on pay channels, we state that there should be cap of
maximum permissible time for advertisement during a clock
hour i.e. 60 minutes (“Ad-Cap”), based on the aforesaid
price range/band(s). Accordingly, we suggest an Ad-Cap
as is stated in the table below:

% T H, B9 ded ¢ [ SWIE I 9 /F2 (F=) % omem
T U 5 & UM e & e e ad 7g el
60 fie (forsmoe &9) &A1 91fey | Jegar &9 0% 0%
foTae &9 &1 3 & © ST A R T oad § gan
T %

* Any Channel with MRP above Rs. 12/- to be treated
as premium/popular channels and to mandatorily
made ad free.

DEN RESPONSE:

Yes, the TRAI shall prescribe a ceiling price of a
channel for inclusion in a bouquet. In the interest of the
consumers, Channel prices shall be capped to Rs. 12 which
has already been prescribed in New
Regulatory Framework, 2020. This
prescribed price would be affordable
to the consumers and at the same time
would not be detrimental to the
broadcasters as they not only earn
from the subscription price but also
from the advertisement on their
channels (as already pointed in the
consultation paper), the more popular
they are, more they will earn through advertisement. So,
driver channels shall be provided under bouquets and those
channels which are advertisement free shall only be present
out of bouquet with no price cap. Further, MSO industry is
witnessing churn of 2.5% per month and if there is even a
slight increase in the prices of the channels it would lead to
a complete annihilation of the DPO /MSO industry with
broadcasters having an option to stream their shows on
OTTs as well.

TRAI

Sr. | Band(s) for |Lower Range | Upper Range | Ad-Cap Sr. | Band(s) for |Lower Range | Upper Range | Ad-Cap
No. | the purpose | of MRP (Rs) | of MRP (Rs) | per 60 No. | the purpose | of MRP (Rs) | of MRP (Rs) | per 60

of Ad-Cap Minutes of Ad-Cap Minutes
1 | Band1 0.01 1.00 12 1 |Band1 0.01 1.00 12
2 | Band2 1.00 4.00 9 2 |Band2 1.00 4.00 9
3 |Band3 4.01 8.00 6 3 | Band3 4.01 8.00 6
4 | Band4 9.01 12.00 3 4 | Band4 9.01 12.00 3

*

Telecom Regulatory Authority of India

(IS/1S0 2001-2008 Certified Organisation)
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ADVERTISE NOW!

Contact: Mob.: +91-7021850198
Tel.: +91-22-6216 5313
Email: scat.sales@nm-india.com
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Q2. What steps should be taken to ensure that popular
television channels remain accessible to the large
segment of viewers. Should there be a ceiling on the
MRP of pay channels? Please provide your answer
with full justifications/reasons.

GTPL Response:

In continuation to our response to Q.1., we state
that there is no need for any cap on MRP of pay channels
since popular channels will attract subscribers irrespective
of their MRP. Further, such channels do not require any
push by including such channels in a bouquet. Channels
with MRP above Rs. 12/- to be treated as premium/popular
channels and to be mandatorily made ad free, as suggested
in our response to Q.1. This will also attract more investment
in popular channels and enable the subscribers to view
high quality content.

We also state that price Band(s) for inclusion of a
channel in a bouquet as mentioned in our response to Q.1.
should be introduced and strictly adhered to, so that
unpopular channels are not pushed to the subscribers along
with popular channels and thereby maintain sanctity of both
a-la-carte and bouquet offerings.

DEN Response:

Following steps shall be taken by the authority to
ensure that popular television channels remain accessible
to the large segment of viewers:-

1. Channels including popular channels which advertise
on their platform should be made affordable to the
consumers. As suggested, MRP of channel shall be
capped at Rs. 12.

Justifications:-

2. India is very price sensitive market. Industry cannot
afford price hike, as any price hike will further erode
the subscriber base as at present also due to such
high price the chum rate is 2.5% per month.

3. Some broadcasters whose channels are on both the
platforms i.e. on televisions through DPOs and on
OTT platforms, provide perverse pricing on television
and much discounted price on OTT. This
unreasonable, unfair business practise would lead to
the destruction of DPO industry as a whole.

4. As already pointed out in the consultation paper, a
broadcaster can also earn through the advertisements
on their channels, more popular a channel is more
they will earn through advertisements and they no
price increase in the subscription fees is required to
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cover their business expenditures. For ascertaining
the popularity of channel BARC rating for state wise
and nation wise viewership of the channel to be seen,
this is necessary to let know the advertisers that which
channel is more favourable for them to advertise their
product.

5. The provision of penetration of channels linked to
additional 15% incentive should be removed, as it is
forcing MSOs for penetration of channels and same
is detrimental to subscriber choice. This is also
jeopardizing the intent of regulation i.e. "customer
choice".

Q3. Should there be ceiling on the discount on sum of a-
la-carte prices of channels forming part of bouquets
while fixing MRP of bouquets by broadcasters? If
so, what should be appropriate methodology to work
out the permissible ceiling on discount? What should
be value of such ceiling? Please
provide your comments with
Justifications.

GTPL Response:

The need for capping of discount
on bouquet(s) is not only extensively
consulted but also duly accepted by all
the stakeholders in the past.
Accordingly, the Authority to establish
an effective corelation between the price
of the channels forming part of the
bouquet and the overall bouquet price
and after due consultation, introduced twin conditions
under the New Regulatory Framework.

The first of such condition under the New Regulatory
regime states as under:

“the sum of maximum retail prices per month of the a-
la-carte pay channels forming part of a bouquet shall
in no case exceed one and half times of the maximum
retail price per month of such bouquet.”

The said condition under the New Regulatory
Framework thereby effectively capped maximum discount
on broadcaster bouquet to 33%. The said provision of
maximum 33% cap on discount on broadcaster bouquet
along with price range i.e. Band(s) for inclusion of channels
in a bouquet along with corresponding Ad-Cap based on
such Band(s) as is stated in our response to Q.1, should be
introduced and strictly implemented to avoid perverse
pricing and composition of bouquets and also to maintain

T e @Bt 2, F e & e 7 e
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sanctity of a-la-carte offerings. This will further ensure that
the subscriber is able to make intelligent choice from
amongst a-la-carte and bouquet offerings. Additionally, such
provisions will also curb the practice of hefty discounting
of broadcaster bouquet(s).

Alternatively, the twin conditions as prescribed
under the New Regulatory Framework and as has been the
practice in the past may be continued.

Furthermore, on parity basis and in the interest of
the subscribers, the maximum discount on DPO packages,
who are in a better position to analyse and cater to the
subscriber preferences, should also be capped at 33%
(instead of existing 15%), so that the DPOs can pass on
such benefit to the subscribers.

DEN Response:

Yes, there should be ceiling on the on the discount
on sum of a-la-carte prices of channels forming part of
bouquets while fixing MRP of bouquets by broadcasters.
There should be linkage of Bouquet price and a-la-carte
price.

AR T-AT-FH1e HATHRT Fl Al g 7 & foag qo1 fopan
i1 1 | L el el et A ) Qo | | L e o s ) B
AT B o Med T-ai-Fle AN Jab 9 § F ghsae
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Ifpuss =4 ¥ T FEME g & ded Heind &1 o
AR SIS AT § ST 1 T 7, ST T A1 qhT 6 |

TG AAE FHA & AT W AT Med & &
ST Uaoall 9F Aehad B2, A1 Tl &l MAHEast &
fageraT &7 AR 3T T B & (o9 ded? § Fafd 4 7, @
33% (4181 15% % a79) 97 Hia fan ST =Ry | i
Y3 MED B 39 TE & @H § 7% |
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